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Rapidly rising prices for raw materials, energy and transport, supply
chain disruption and highly volatile market demand impacted our
business operations in 2022.

Our sustainability strategy in recent years has focused heavily on areas such
as certification and CO, reduction. But in 2022 we found ourselves faced with
more fundamental questions: How can we ensure a steady supply to our sites?
How do we position our company in response to the energy crisis? And how
do we handle steep rises in energy and raw material prices along the entire
supply chain?

We have been discussing energy-efficient production and renewable energy
internally for many years and doing our best to take action, such as installing heat
pumps and a photovoltaic system. But we have had new challenges to overcome
this year in light of the energy price hikes. We do believe that the current situation
also comes with opportunities for us to contribute to the positive transformation
of our industry driven by the use of decentralised and sustainable energy. It is for
that reason that we are optimistic about what the future holds. We will continue
to rethink our processes and make our operations even more efficient in terms
of the energy and resources we consume. This is the only way for us to live up
to our own high standards and consolidate our environmental impact with our
business activities.

It is important to us that we communicate openly about our environmental ef-
forts and social engagement to share our commitment to our corporate respon-

sibility and sustainable values with our stakeholders.

We hope you enjoy reading this report.

Matthi Markus Mey Florian Mey Rojand Kull
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is when our commitment to tradition and sustainability began.

It was in 1928 that Franz Mey founded the company as a hosiery

factory. It has been run by the family ever since and is currently being

led by the third and fourth generations. Since then, mey has evolved

to become an international manufacturer of men’s and women’s
underwear with over 1000 employees on its payroll. And we are still driven
by our passion for producing high-quality underwear. The company is based
in Albstadt-Lautlingen in the Swabian Alb mountains in Germany. It has two
more assembly factories — one in Celorico da Beira in Portugal and the other
in Veresegyhaz in Hungary.

The majority of the fabrics are produced at the company headquarters, before
dry-finishing and cutting are taken care of in house. Within Germany, Mey
GmbH & Co. KG also has a logistics centre in Bitz and its own retail stores.
The company also handles some of its own logistics with its fleet of lorries.
Further logistics spaces are located close to the company headquarters in
Albstadt-Lautlingen and in Dormettingen. Y

Our success as a company depends on us being based in a solid location with
strong roots. That is why we are based in the Swabian Alb mountains, where
Franz Mey set up his hosiery factory over 90 years ago. We have stayed in the
same place since the beginning, always working to make improvements and
investing in the Swabian Alb and the people who live here in the process. We
are a family business through and through — this is part of our identity.
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FACTS

MANAGING PARTNERS:

Matthias Mey Markus Mey Florian Mey Roland Kull
FIGURES:
6
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EMPLOYEES IN 2022 — YEAR ESTABLISHED OF THE COMPANY IS

FAMILY-OWNED

MILLION EUROS TURNED  OF OUR PRODUCTS ARE MILLION ITEMS IN THE
OVER IN 2022 ASSEMBLED IN EUROPE ANNUAL PRODUCTION
VOLUME

Registered office and classification of economic activities:
Mey GmbH & Co. KG

Auf Steingen 6, 72459 Albstadt-Lautlingen (Germany)

Total area: 29,858 m?

NACE code: 14.14
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SUSTAINABILITY STRATEGY

MILESTONES

Responsible Sourcing Standard

First corporate carbon footprint OEKO-TEX® STeP

GOTS First CR report meydays for future

OEKO-TEX® Standard 100

Membership of the Partner-
ship for Sustainable Textiles

Green Button

FSC®
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OEKO-TEX® Made in Green
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100 Businesses for Resource
Efficiency

Nomination for
Baden-Waurttemberg Environ-
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SUSTAINABLE
DEVELOPMENT GOALS

mey supports the implementation of the UN’s 17 Sustainable Development
Goals. The UN’s Sustainable Development Goals are a set of 17
global goals aimed at achieving sustainable development in its three dimensions
— economic, environmental and social. These goals were adopted by all United
Nations Member States in 2015 as part of the 2030 Agenda. The SDGs can
be categorised into five pillars known as the five Ps: people, planet, prosperity,
peace, partnership.

Here at mey, we believe that sustainability is also one of the keys to securing
our long-term success as a business. If we continually strive to improve our
standards and processes, we will be in a position to keep producing premium
products that last, while reducing our use of resources to do our bit.

We have aligned our sustainability strategy with the UN’s SDGs so that our
company can contribute to the global response to this challenge. With this in
mind, we have aligned the themes at the heart of our corporate due diligence
with the SDGs in this report.

1 PARTMIESHIPS
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As a family business based in the Swabian Alb mountains, nature is close to
our heart. Keeping sight of the bigger picture, we are adopting a systematic
approach to minimising the negative impact of our products and business ac-
tivities on the environment. We regularly calculate the carbon footprint of our
sites in Germany, Portugal and Hungary, with a view to taking targeted action
and making continual improvements. Our EMAS environmental management
systems allows us to keep track of where there is room for improvement. As a
result, we are always developing and evolving.

As far as we are concerned, quality and sustainability go hand in hand. All ma-
terials used in our products are put through stringent quality control processes
so we can be sure that they will last and last. 100% of our materials have been
certified by an external body since 2021. Based on the knowledge that certifi-
cation creates credibility and transparency, we rely on independent checks by
GOTS, OEKO-TEX®STeP, FSC® and the Green Button to verify our environmen-
tal efforts and social engagement.

It is crucial to our success that we build long-term partnerships based on trust.
Close communication and mutual understanding are at the heart of effective
working relationships with all parties on an equal footing. Our travelling techni-
cians pay regular visits to our partners where they are based to check for compli-
ance with social and environmental standards. We also confirm this compliance
through third-party checks.

For us, sustainability does not stop with our products. We encourage our em-
ployees to live more sustainably through a number of health and fitness initia-
tives. We also strive to educate and inform our employees, inspiring them to get
ahead by familiarising themselves with tomorrow’s hot topics today. The mey
Academy is instrumental in these efforts.

As a family business, social engagement is key to our corporate culture. Every
year, we actively support projects that are close to our heart. Getting involved
with local and international projects provides us with the opportunities we need
to make a difference to society beyond the scope of our own business activities.
Alongside our long-standing partnerships, we worked with Deutsche Lebens-
brucke e.V. and Aktion Hoffnung in 2022.
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“As a business person,

| take responsibility

and do my bit by

actively factoring

In our company’s E
environmental efforts :
when making strategic

decisions.”

FLORIAN MEY
MANAGING PARTNER
STAFF, PRODUCTION AND PROCUREMENT
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11 OUR ENVIRONMENTAL
MANAGEMENT SYSTEM

In 2022, we decided to introduce an environmental management system and
take a more systematic approach to our environmental efforts here at mey.

Our environmental management system in line with the EMAS Regulation helps
us to analyse processes with an environmental impact, spot where there is room
for improvement and continually strive to make improvements.

This brings our environmental efforts into our business operations, giving them
the same priority status as the quality of our products and the profitability of
our company.

Our environmental management system demonstrates our intrinsic sense of
responsibility since we are voluntarily complying with the requirements of Reg-
ulation (EC) No 1221/2009 of the European Parliament. This goes far beyond
the legal requirements.

mey is committed to following all applicable legal regulations. Ongoing mon-
itoring ensures that we are complying with the law at all times. All legal regu-
lations relating to the environment, such as the Commercial Waste Ordinance
(GewAbfV), the Hazardous Substances Ordinance (GefStoffV), the Packaging
Act (Verpack@G), the Occupational Health and Safety Act (ArbSchG) and the
Federal Emission Control Act (BImSchV), are managed in a legal online register.
We also rely on information provided by the Chambers of Industry and Com-
merce, various industry associations and other external bodies. Legal changes
are reviewed for relevance and implemented through appropriate measures.

For inspections in accordance with legal requirements, we only commission
specialist companies with the appropriate qualifications and approvals.

An external environmental expert conducts a review to verify our environmental
efforts. The results are communicated to our stakeholders with full transparency
through the environmental declaration provided with this report.
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1.2 ENVIRONMENTAL POLICY

Sustainability has been a non-negotiable value for us since the company was
first founded back in 1928. For us, running a business sustainably involves living
up to our economic, social and environmental responsibilities in equal measure.

As far as our environmental responsibility is concerned, protecting the environ-
ment has been a core value for our company for over 90 years. Most of mey’s
value creation takes place in Germany, with modern production methods ensur-
ing we use resources efficiently and transport routes being kept to a minimum
to reduce the negative impact on the environment.

Keeping sight of the bigger picture, we are adopting a systematic approach
to minimising the negative impact of our products and business activities on
the environment. We issue regular updates on our environmental efforts and
take targeted action to make continual improvements. Certification by external
bodies verifies our compliance with high environmental standards on a cycle,
actively advancing our environmental management success here at mey.

Complying with environmental regulations and other compulsory requirements
represents the bare minimum for us. Our environmental efforts go much further
than what is required of us.

We subscribe to the design for environment approach because we want to
go above and beyond in our efforts to protect our planet. This means that
we factor environmental concerns into our product development and design
processes at mey so we can minimise the impact. It is a priority for us that
environmental action is being taken along our entire value chain, so we have
included a mandatory requirement to follow our environmental guidelines in
our Code of Conduct.

Environmental action is the result of internal and external conversations with
employees, suppliers, customers and other interested parties. With that in
mind, we go to great lengths to raise awareness of the importance of being
eco-friendly.
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1.3 OUR STAKEHOLDERS

Our relationships with all our stakeholders are based on humanity, honesty,
trust and fair treatment. We have always been open in our communications
with our stakeholders.

An overview of our stakeholders:

16
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1.4 ORGANISATION AND
RESPONSIBILITIES

Keen to involve all departments in environmental management at the company,
we created an environmental team that has regular meetings and makes pro-
gress with our environmental efforts.

The diagram breaks down the environmental management responsibilities and
activities at our company:

SENIOR MANAGEMENT TEAM

CORPORATE RESPONSIBILITY/

ENVIRONMENTAL ENVIRONMENTAL OFFICERS
MANAGEMENT
17
/
87
WASTE
CHEMICALS

ENVIRONMENTAL

TEAM ENERGY

FIRE PROTECTION

SAFETY
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1.5 ENVIRONMENTAL ASPECTS

We consider which of our activities and processes have an impact on the en-
vironment by following the life cycle of our products. A distinction is made
between direct and indirect environmental aspects.

Direct environmental aspects cover any effects we can directly control as a
business, such as our internal production processes. On the other hand, we
can only exert a limited influence on indirect aspects. We use a list of criteria to
assess how relevant environmental aspects are. We also monitor our company’s
environmental efforts by regularly recording environmental figures relating to
environmental aspects that are relevant to us.

Environmental aspects throughout the life cycle of mey products:

o1 09
DESIGN CONSUMERS .
2% o7
oy

7
08
02
RAW MATERIAL @ RETAIL
PRODUCTION

A

2 :
03 _@ ASSEMBLY
SPINNING %

L

06

04 CUTTING

KNITTING

05
TEXTILE FINISHING
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DIRECT Key direct environmental aspects within our activities fall under the following

ENVIRON' key areas:
MENTAL - Energy (thermal treatment)

ASPECTS - Waste quantity (textile and general waste, paper and cardboard)
- Raw material usage (yarns made of natural and chemical fibres and
packaging materials)
- Emissions

INDI RECT We have also identified the following indirect environmental aspects:
ENVI RON' - Chemical usage (production of synthetic fibres and wet finishing)

M ENTAL - Water consumption (wet finishing and cotton production)
ASPECTS - Land usage (cotton production and forestry)

In Section 1.6 Core indicators, we outline the work we are doing and the pro-
jects we are working on at mey to minimise our impact on the environment as
a result of identifying the environmental aspects covered here.
19
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1.6 CORE INDICATORS

When it comes to biodiversity as a core indicator, we look at our use of land

at our sites.

23% LAND USE AREA
GREEN SPACE 37% 2
SEALED Green space [m?] 6925.00
LAND Sealed land [m?] 11,838.00
Built-up land [m?] 11,095.00
Total area [m?] 29,858.00
40%

BUILT-UP LAND

We are working on a range of projects with the aim of promoting biodiversity.

/ BEES AND WILDFLOWER PATCHES

Since April 2018, Albstadt has been buzzing more than ever. And that is all down
to our sustainability project called FRANZ, which we dedicated to our company
founder, Franz Mey (who was a beekeeper), to mark our 90th anniversary. We
have to thank our beekeeper Paul Meier for all his hard work to make this project
possible. He even took a special beekeeping course in preparation. Paul has
shown a great deal of dedication in creating a home for our four bee colonies.
Since there is so little agriculture in Albstadt and the surrounding area, there are
close to zero pest control measures in place. That is good news for the bees!

Our bees have settled down in hives made from untreated wood in Dietmar
Mey’s field of flowers near our headquarters. From there, they collect the nectar
they need to make honey from all the flowers around our company site. We are
not so worried about the honey, though. The focus of our FRANZ sustainability
project is to facilitate pollination and promote biodiversity in our local area.

That is why we have created a perennial wildflower patch spanning 1600 m? (it
is 10m wide and 160 m long) to attract our own honey bees and provide a rich
and varied diet for lots of other insects.

FOREWORD COMPANY PROFILE PUBLISHER
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2022

/" BEE HAPPY PROJECT

In conjunction with our FRANZ project, we launched another special project in
honour of our buzzing worker bees as part of World Bee Day. Not many people
realise just how important honey bees and wild bees are in ensuring global food
security. Wild bees in particular play a key role in maintaining biodiversity. And
yet we are seeing huge numbers of bees dying out in Germany and all around
the world. Here at mey, we wanted to do something to help and so we decided
to give our fuzzy friends a home.

The aim of our BEE HAPPY project is to counteract the devastating decline
in the bee population. From 20 May 2022, every customer had the option to
add a free bee hotel to their order in our online shop or they could pick one
up in store when making a purchase. Every mey hotel has space for around 60
wild bees. We did not want the bees to go hungry either, so we added mini
wildflower seed bombs to every purchase online or in store. Wildflower seed
bombs are balls packed with seeds, soil and clay that you can place directly
onto any soil. They just need watering (or some rain if they are planted outside)
and the flowers will start to grow.

Energy efficiency and the use of renewable energy are more important now
than ever before. This means that we need to constantly keep a close eye on
our energy consumption as a company. Whenever modernisation work is being
completed, new machines are being procured or new buildings are being built,
we need an energy efficiency rating.

ENERGY SOURCE 2021 2022
Electricity [MWHh] 1699.11 1669.27
Gas [MWh] 3027.34 276710

Total energy consumption

[MWh] 4726.45 4436.37

62.4%

GAS
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/ HEAT PUMPS
The hot water heat pumps we installed when modernising the heating system
in June 2021 are the key to our heating being so efficient.

Heat pump technology ensures that water is heated in an energy efficient and
environmentally friendly way. The waste heat from our compressors and boilers
in the boiler room is used to heat our tap water, with minimal electricity being
used (1 kW of electricity is used to generate 4 kW of heat).

Since we started using only electricity from renewable sources (hydropower
from Scandinavia) in 2018, the use of our heat pumps is even more environ-
mentally friendly.

When we were upgrading the heating system, we installed hot water heat
pumps in the old and new buildings. As a result, we can switch off the gas
heating altogether during the summer to avoid high emissions and energy loss.

/ ELECTRICITY FROM HYDROPOWER

Since 2018, Mey GmbH & Co. KG has been relying solely on green electricity
generated by hydropower in Scandinavia. Hydropower involves using turbines
to convert kinetic energy into electricity.

/ PHOTOVOLTAIC SYSTEM

Unlike finite fossil fuels, solar power is an almost infinite power source. The
fact that they cannot run out is one of the major advantages of photovoltaics
and other renewable energy sources. Photovoltaic systems are environmentally
friendly to run, with no CO, being emitted as electricity is being generated.

mey has been relying on renewable energy sources for a long time already, us-
ing green electricity coming from hydropower. In 2022, the company reached
another major milestone on its climate journey. The available capacity for sus-
tainable electricity generation on site in Albstadt-Lautlingen is now being used
to supply energy to the company.
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Working closely with an engineering firm, mey installed a 750-kWp photovol-
taic system on the roof of the production facilities in Albstadt in 2022. Going
forward, mey will now be able to cover more than 30% of its annual electricity
consumption with electricity it has generated itself.

Over ten years, using a solar power system saves around five tonnes of CO, per
kWhp. Based on the size of the system installed by mey, CO, will be reduced by
around 375 tonnes every year.

The energy used to produce the solar cells is being offset by the energy gener-
ated by the system during the first few years. In other words, the photovoltaic
system has a positive energy balance in the long term.

/ KEFF CHECK

Energy efficiency in action! In 2022, we were awarded the KEFF Label in rec-
ognition of our efforts to improve the company’s energy efficiency. Our work
to optimise our processes and production is ongoing. We identify areas where
there is room for improvement internally and plan out the action we can take in
response. Following an review by external experts, our approach was awarded
the KEFF Label. We are delighted to have received this stamp of approval for
the environmental action we are taking within our operations.
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WASTE Our main priority is reducing waste as much as we can. We are following the
principle of the waste hierarchy. In other words, we try to prevent waste as far
as possible and always favour reuse and recycling over disposal.

Waste hierarchy:

PREVENTION
REUSE
RECYCLING
24
/
87
RECOVERY
DISPOSAL

Waste needs to be sorted properly to make it easier to recycle as much una-
voidable waste as possible. This relies on employees being educated and aware.
We use a range of channels to inform our employees and ensure that all our
company bins are labelled.

Proper disposal is even more important when dealing with hazardous waste,
with every disposal process having to be fully documented.

We work with certified waste disposal companies based locally.
By sorting waste carefully and consistently and by relying on the expertise of

our local waste disposal partners, we manage to achieve a recycling rate of
99% on average.

~ START FOREWORD COMPANY PROFILE PUBLISHER CR REPORT 2022
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/ TEXTILE WASTE

Cutting takes place at our site in Albstadt-Lautlingen alongside assembly and
knitting. This process leaves behind offcuts, which are bits of fabric that can-
not go on to be reused in production. It is possible to minimise the offcuts by
positioning the cutting parts carefully on the fabric. With textiles, however,
you have to pay attention the grain — an additional restriction you do not have
to worry about with the likes of metal. It means that you cannot just turn the
cutting parts any way you like because they have to be lined up with the grain.
State-of-the-art CAD software is used for lay planning to minimise offcuts,
reducing them by another 5%. Even with the software, which is as high-tech as
it gets, offcuts can still amount to as much as 30% for some items. With this in
mind, mey focuses on recycling materials as much as possible.

Waste from our production processes is given to a local recycling company to
be processed. With the help of this external partner and our commitment to
sorting textile waste thoroughly internally, we achieve a recycling rate of 100%.

/ HAZARDOUS WASTE
We do not generate much hazardous waste but we ensure proper disposal and
documentation at all times.

Our main source of hazardous waste is oil from our knitting and sewing ma-

chinery.
TYPE OF WASTE 2021 2022
Textile waste [t] 143.92 135.35
Municipal waste [t] 71.07 76.98
RDF [t] 2316 13.89
Construction waste [t] 0.06 2.48
Organic waste [t] 10.32 11.20
Recyclable waste [t] 5011 3413
Paper [t] 142.68 101.98
Wood [t] 20.65 15.79
Scrap metal [t] 378 11
Electronic waste [t] 145 118
Total [t] 467.20 394.09
Hazardous waste [kg] 336.75 431.59
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/ RECYCLING PROJECT: MEY CIRCLE

With a focus on circular economy, mey aims to recycle unavoidable textile waste
generated during its production processes. Fibre-to-fibre recycling is intended
to turn offcuts back into high-quality textile products.

mey needed to introduce new processes for fibre recovery and find new part-
ners who could support these processes. The aim is to produce a fabric that has
a recycled yarn content of 60% and yet does not look or feel much different to a
product containing no recycled material whatsoever. No other company within
the industry has ever managed to achieve such a high proportion of recycled
material using offcuts.

The plan is to tear the offcuts into individual fibres and then mix them with
virgin cotton fibres the blend is then spun out into a high-quality ring yarn. The
resulting product is thus made exclusively of cotton, making it suitable for the
circular economy. This means that the material can be returned to high-quality
recycling and does not have to be downcycled.

For recyclability and to prevent contamination by other types of fibers, a strictly
separated collection of the offcuts is necessary at mey. Cultivating cotton re-
quires a large amount of water, with around 1.5 m?® needed for every kilogram
of fibres. On top of that, the raw material has to be transported a long way
from where it is cultivated. This recycling project has the potential to make the
following savings each year:

56 t fresh cotton fibres
— Emissions: 243t CO,e
— Water: 84,000 m*®

(Source: calculated by INEC using data from ecoinvent 3.7)

In an interesting interview, mey’s CR Manager explained how textile waste can
be given a new lease of life and introduced our recycling project. The recording
of this conversation was honored by the German Textile and Fashion Industry
Association as part of its new series called ‘HOR MAL ZU(KUNFT)!I (LISTEN
UP FOR THE FUTURE).

/ GOING CIRCULAR COMPETITION

In July 2022, the Cologne Chamber of Industry and Commerce launched its
Going Circular competition to promote and recognise innovative ideas and
projects focusing on the future of the circular economy across sectors.

In a strong field of projects from all across Germany, our mey circle project
managed to impress and was awarded second place.
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RUZ Mineralik GmbH
Heilbronn

mey hangers are
recycled to be
used again.
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/100 BUSINESSES FOR RESOURCE EFFICIENCY

The state of Baden-Wirttemberg recognises businesses working on innovative
projects to promote the efficient use of resources and setting a positive exam-
ple in their sector under its 100 Businesses for Resource Efficiency initiative.

All companies, regardless of their size and sector (within the manufacturing
industry), are able to apply for the program. The selected companies have case
studies published by Springer Verlag, highlighting them as role models and
inspiring other businesses to take similar action.

mey was recognised for its mey circle project and chosen as an example of
excellence within the textile sector.

/ SWABIAN BOOMERANG

The mey hanger cycle system has been in action for over 20 years, with valu-
able raw materials being saved every year. The Swabian Boomerang initiative
was launched in 1997 and it won the Eco Product of the Year award the very
next year.

The hanger cycle system safeguards jobs in the region. 40 people with disabili-
ties are employed to reprocess mey hangers at the Lebenshilfe Zollernalb work-
shops in Bisingen and Albstadt and at Mariaberger Heime in Gammertingen.

The return rate of mey hangers has averaged at 65% over the past ten years,
meaning that mey is cutting out approximately 30 tonnes of waste every year
by not relying on a single-use hanger system. The high return rate makes the
system worthwhile from an economic standpoint too.

y How the hanger cycle works:
|11e) The hangers are sent to shops with
mey products. Once products have
Products are been sold, the retailers collect up the
delivered on
mey hangers. hangers and return them to mey at no

cost. The hangers are sorted and repro-
HANGER CYCLE cessed at the Zollernalb workshops and
Mariaberger Heime, before being used

m for new mey products.

mey hangers are
returned by the
parcel service.
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EM ISSIONS We are taking three steps to reduce CO, emissions:

ANALYSING CO, REDUCING AND

EMISSIONS CHANGING OFFSETTING

@ ClimatePartner / ANALYSING CO, EMISSIONS
We calculate our carbon footprint every year in line with the Greenhouse Gas
(GHG) Protocol and with the support of ClimatePartner. GHG Protocol supplies
the world’s most widely used greenhouse gas accounting standards. There is a
corporate standard and a product life cycle standard. Emissions are classified
into three scopes that cover direct and indirect sources of emissions.

CH, SF N,O CO, PFCs HFCs

28
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Other pollutants (NO,, SO, and PM) have been calculated using factors from
the GEMIS 5.0 database.

EMISSIONS (SCOPE 1-3) 2021* 2022
CO, [1] 281313 2727.85
NO, [kg] 85145 92136
SO, [kl 67.84 95.90
PM [kg] 15.85 4919

* Different to the validated environmental declaration due to one factor being corrected.
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/ REDUCING AND CHANGING

The analysis is used to define achievable goals and actionable measures to
directly reduce CO, emissions for good. These are added to the environmental
programme

During the past few financial years, we have already managed to reduce our
CO, emissions in a number of areas. We keep our CO, emissions low by ensur-
ing that our transport routes are short and manageable. This is feasible because
most of our production is within Europe. We use DHL's GoGreen service to
deliver our products to our customers. Shipping of packages is climate neutral,
with emissions being offset through investments in global climate projects.

We are proactively working on projects aimed at avoiding and reducing our
CO, emissions. Examples include the gradual renovation of our buildings and
the optimisation of our heating system. Since it is impossible to avoid emissions
altogether, we are also investing in offsetting projects in our third step.

/ OFFSETTING

In our third and final step, we are offsetting any emissions we cannot reduce
or avoid altogether. This involves us investing in climate projects to balance out
our CO, emissions.

positerra humus formation project
We are working with Mr Kranzler (a farmer from Rosenfeld) and positerra GmbH
on an offsetting project. positerra ensures the transparency and verification of

the process that allows mey to offset CO, emissions through a humus forma-
tion programme on Mr Krénzler’s agricultural land. CO, emissions are offset by
adapting the use of the land and deploying regenerative farming practices that
help form humus. The goal is to capture as much CO, as possible per hectare
of land, while maintaining or increasing the yield. The use of regenerative farm-
ing practices has further benefits, such as avoiding erosion and protecting the
groundwater while conserving and promoting biodiversity. By investing over
three years (2020-2022), mey captured the equivalent of more than half of the
CO, emissions generated by all of mey’s sites (including its own stores) in 2019.

The 2200t CO,e offset (in partnership with positerra GmbH) equates to
- one car journey covering 6.67 million kilometres,
- the amount of CO, captured in a year by 247,697 beech trees,
- the production of 161,797 kg of beef, or
- the annual carbon footprint of 217 people in Germany.

(Source: ClimatePartner)
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/" MEYDAYS FOR FUTURE - LIMITED EMISSION 2021
mey ran a special offer between 26 and 28 November 2021 to mark Black Friday
weekend — without joining the typical discount battle.

mey is committed to quality and production processes that are environmentally
friendly and socially acceptable. We cannot reconcile these values with the
irresponsible mass consumption encouraged by Black Friday deals. And so we
decided to launch our meydays for future campaign instead of offering dis-
counts. For the three days over Black Friday weekend, we offset one kilogram
of CO, for every euro spent on mey products.

In partnership with positerra GmbH, mey managed to offset 325 tonnes of CO,
with this campaign.

/ MEYDAYS FOR FUTURE — MOOR SUSTAINABILITY 2022
mey followed up its 2021 alternative Black Friday campaign with another one
in 2022. This year, the motto was MOOR SUSTAINABILITY.

Moors store important nutrients and are the biggest carbon stores we have
on land. According to data from BUND, all the moorland in the world stores
double the amount of CO, stored by all the woodland in the world. Moors are
also an important habitat for many species of flora and fauna and can help
prevent flooding.

With all of that in mind, we decided to support a nature conservation organ-
isation called Stiftung Naturschutz Schleswig-Holstein with their moor rena-
turation project over the Black Friday weekend in 2022. We funded 1 m? of
marsh renaturation for every €10 spent on mey products. Every m? of moor
renaturation equated to 2 kg of CO; being offset each year.

The campaign over Black Friday weekend was a huge success! With the cam-
paign total hitting €11,500, we funded 28,750 m? of moor renaturation. That
is roughly the same as four football pitches. By reirrigating the marshland,
57,500 kg of CO, can be offset every year.

We would like to take this opportunity to thank all our customers for shopping
with us and supporting us. We are delighted that we were able to support the
marshland projects being run by Stiftung Naturschutz with this donation.
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WATER We do not use any process water for production at our Lautlingen site. We
outsource the wet finishing of our fabrics to external companies with the rele-
vant certification. This means there is no wastewater pollution caused by mey’s
production processes. The main use of water at our site in Lautlingen is in the
bathroom facilities.

WATER CONSUMPTION 2021 2022
Total annual water consumption [m?] 5880.00 6646.00

MATERIALS Here at mey, we take care to select the perfect materials for our products so
that our customers can feel the quality on their skin. We only ever use high-qual-
ity materials that promise ultimate comfort and meet our high sustainability

standards.
31
MATERIAL 2021 2022 84
Textile fibres (total input) [t] 782.61 822.85
Synthetic polymers (elastane, polyester, polyamide) [t] 134.93 161.30
Plant-based natural fibres (cotton) [t] 45611 47616
Natural polymers (modal, viscose, Tencel) [t] 183.61 174.36
Natural animal fibres (wool, silk) [t] 7.96 11.02
Fabric (output) [t] 76711 778.95
Material efficiency (knitting) (%] 98 95
Packaging (total) [t] 132.40 113.68
Paper and cardboard [t] 122.48 107.31
Plastic [t] 9.91 6.36
Paper (total) [t] 55.39 43.02
Office paper [t] 13.81 8.04
Printed products [t] 41.58 3.50
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/ TEXTILE FIBRES
The textile fibres can be categorised according to the raw materials and pro-
duction processes.

TEXTILE FIBRES

NATURAL FIBRES CHEMICAL FIBRES
21% 17%
58% 1%

NATURAL SYNTHETIC

PLANT-BASED ANIMAL POLYMERS POLYMERS

COTTON WOOL MODAL ELASTANE
Standard/organic 33
87

SILK TENCEL POLYAMIDE

VISCOSE POLYESTER

/ COTTON

Around 60% of the fibres we use are long-staple cotton fibres of high quality.

Sustainable does not always have to be organic. Our two most important sup-
pliers, with whom we have worked for decades, have state-of-the-art techno-
logical and social standards.

For mey, sustainable cotton is defined by certificates (such as GOTS,
OEKO-TEX®STANDARD 100, BCI, OEKO-TEX® STeP) and long-standing part-
nerships with suppliers. All our cotton suppliers already have at least one of the
certificates mentioned above for the products they supply us with.

We also focus our attention on other factors, such as spinning locally in Europe
(to shorten transport routes), drip irrigation on family-run cotton farms and long-
term partnerships, which all play their part too.
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We source our high-quality Peru Pima cotton yarn from a Peru-based supplier
that we have been working with for over 40 years. On-site visits mean we can
review the cotton production processes, working conditions and compliance
with environmental standards.

/ ORGANIC COTTON

The organic cotton we use is GOTS-certified and is cultivated and harvested
according to strict ecological and social standards. This cotton goes on to be
spun at certified spinning mills to produce fine GOTS-certified yarns.

When it comes to procuring organic cotton, we face serious challenges sur-
rounding the quality on offer. We make ultra-fine fabrics and use ultra-precise
knitting machines, so the organic cotton we use cannot contain any other fibres
or contamination. We also have requirements for the minimum staple length.
Any contamination with fibres that are not cotton can seriously reduce the
quality of the yarn and the finished fabric.

33

/ WOOL 87
We have always boycotted wool from sheep that are subjected to mulesing.

Mulesing is a cruel procedure used by farmers to prevent infestation of sheep
with fly maggots. Strips of skin around the tail are removed — usually without
any anaesthetic.

Here at mey, we only ever use wool from sheep in South Africa for our products.
These yarns are always mulesing-free. We will continue to source mulesing-free
wool going forward. We have the corresponding confirmation from our suppli-
ers. The share of wool yarn amounts to around 1% of the total quantity.

/ VISCOSE, MODAL AND LYOCELL

All our viscose, modal and lyocell yarns have been FSC®-certified since 2020.
Viscose, modal and lyocell are made from biodegradable cellulose but artifi-
cially produced in an industrial process. The cellulose fibre present in wood is
dissolved out and further processed in a multi-stage chemical process.

We can trace and ensure sustainable forestry in the origin of our yarns with the
recognised FSC® seal.
The social and environmental conditions in the chemical production process are
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also important. It is often the case, especially when fibres are being produced
in developing countries, that hazardous chemicals are discharged into bodies
of water and the air is polluted by fumes. We avoid this risk within our supply
chain by sourcing our viscose from our partner based in Germany, ENKA.

We source our modal from our long-standing partner from Austria, Lenzing.
The company is continually optimising its production process by applying its
experience and expertise, eliminating any potential impact on the environment
in the process. Specifically, pollution from waste water and emissions during
production is minimised. The same Austrian company also supplies us with
sustainable TENCEL™ fibres, which are highly breathable with a soft texture.

/ PACKAGING

We switched the majority of our product packaging to cardboard with a re-
cycled content of 90% when we relaunched our packaging in 2021. All our
product packaging and tags are made from FSC®-certified cardboard. The
most notable change was switching from polybags to cardboard packaging for
our best-selling 2000 and Noblesse women’s ranges. With this change, we are
cutting back on around 600,000 polybags a year.

We do not use any film lamination on our packaging, which improves the sta-
bility (by reinforcing the edges and preventing against ripping). We have signifi-
cantly reduced our use of box packaging with a film window and generally keep
our use of finishes like gloss and UV coatings to a minimum because they cause
pollution and make recycling more difficult. mey has set itself the long-term
goal of significantly reducing packaging film. We have already made progress,
having reduced the micron thickness of the film we use to keep our hanger
cycle products clean. This change has resulted in a 21% saving on film material.
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1.7 ENVIRONMENTAL
PROGRAMME

We are committed to continually improving our environmental efforts as a com-
pany, so we set ourselves strategic goals. We review and update them once a

year. Our strategic goals are outlined in the table below:

GOALS AND STEPS DEADLINE  STATUS
Reduce paper consumption in HR management In
- Implement a modern HR management system 31/12/23 oaress
- Digitalise master data preg
Reduce sample production by 50% In
31/12/23
- Use 3D product development progress
Cut out 15% of CO, emissions
- Propose alternative commute options In
- Increase the number of electric vehicles in the fleet and 31/12/25
. . A . progress
provide at least four electric charging points
- Install a 750-kWp photovoltaic system
Reduce cotton textile waste by 25% In
. ) . . 31/12/24
- Reprocessing of textile waste into recycled fibres progress
Increase the amount of self-generated renewable energy In
for electricity demand from 0% to 30% 31/12/23 oaress
- Install a 750-kWp photovoltaic system prog
Reduce energy consumption for compressed air by 5% In
. . . 31/12/24
- Systematically check and fix compressed air leaks progress
Reduce exhaust gas heat temperature by 50% in steam In
boiler operation 31/12/23
) . progress
- Replace boiler with waste heat exchanger
Optimise energy management 21/10/93 In
- Install more meters progress
Increase biodiversity in Germany by working on at least
two projects aimed at promoting biodiversity In
- Work on wild bee project 31/12/23
progress

- Work on marshland project
- Work on amphibian project
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1.8 KEY FIGURES

Taking the facts and figures presented in the sections above, the following table

provides a summary for the EMAS core indicators:

CORE INDICATORS  KEY FIGURES 2021 2022 A%
Total energy consumption [MWh] 4726.45 4436.37 -6.14

Total energy consumption [MWh] per 1000 products assembled 2.41 2.33 -3.23

Total energy consumption [MWh] per employee 1019 9.56 -6.14

Total energy consumption [MWh] per tonne of knitted fabric 6.16 570 -1.47

Electricity consumption [MWh] 1699.11 1669.27 -1.76

Electricity consumption [MWh] per 1000 products assembled 0.87 0.88 +1.29

A Electricity consumption [MWh] per employee 3.66 3.60 -176
Electricity consumption [MWh] per tonne of knitted fabric 2.21 214 =317

Gas consumption [MWh] 3027.34 2767.10 -8.6

Gas consumption [MWh] per 1000 products assembled 154 145 -5.76

Gas consumption [MWAh] per employee 6.52 5.96 -8.60

Gas consumption [MWh] per tonne of knitted fabric 3.95 3.55 -10.35

Greenhouse gas emissions (Scope 1+2) [t CO,] 1107.45 1115.97 +0.77

Greenhouse gas emissions [t CO,] per employee 2.39 2.4 +0.77

NO, [kgl 851.45 921.36 +8.21

NO, [kg] per employee 184 1.99 +8.21

Emissions

502 [kgal 67.84 95.90 +41.37

SO, kgl per employee 015 0.21 +41.37

PM [kg] 43.52 49.19 +13.03

PM [kg] per employee 0.09 oM +13.03

Yarn [t] (input) 782.61 822.85 +5.14

Fabric [t] (output) 76711 778.95 +1.54

Material efficiency, knitting [%] 98 95 -3.42

Paper and cardboard (packaging) [t] 122.48 132.31 +8.03

Paper and cardboard [t] per million € gross value added 1.35 1.25 -7.54

Material Plastic (packaging) [t] 9.91 6.27 -35.81
Plastic [t] per million € gross value added oM 0.06 -45.06

Office paper [t] 13.81 8.04  -41.77

Office paper [t] per employee 0.03 0.02 -40.09

Printed products [t] 41.58 34.98 -15.88

Printed products [t] per million € gross value added 0.46 0.33 -28.00
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CORE INDICATORS  KEY FIGURES 2021 2022 A%
Water [m?] 5880.00 6646.00 +13.03
Water
Water [m®] per employee 12.67 14.32 +13.03
Waste (not including hazardous and textile waste) [t] 323.28 258.74 -19.96
Waste (not including hazardous and textile waste) [t] per employee 0.70 0.57 -17.66
Textile waste [t] 143.92 135.35 -5.96
Waste
Textile waste [t] per tonne of knitted fabric 019 017 -7.39
Hazardous waste [kg] 336.75 431.59 +28.16
Hazardous waste [kg] per employee 073 0.96 +31.86
Land use [m?] 29,858.00 29,858.00 +/-0
Land use [m?] per employee 64.35 64.35 +/-0
Lee Gk Proportion of sealed land [%] 39.65 39.65 +/-0
biodiversity
Proportion of built-up land [%)] 3716 37.16 +/-0
Proportion of green space [%] 23.19 23.19 +/-0
37
/
87
REFERENCE VALUES 2021 2022
Employees [number] 464 451
Products assembled [items] 1,963,748 1,904,661
Knitted fabric [t] 7671 778.95
Gross value added [€] 90,797,732.19 106,083,389.84
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Ever since 1993, the state of Baden-Wiirttemberg has awarded its Environmen-
tal Award to businesses that are operating sustainably and going the extra mile
to protect the environment.

During a site visit in July 2022, a panel of seven expert judges could see our
commitment to corporate environmental protection at our company. On that
basis, they nominated us for the short list.

22 businesses from different sectors were added to that short list in total.
mey was competing against six other businesses in the category for industrial
companies with more than 250 employees. The award ceremony was held at
the New Palace in Stuttgart on 1 December 2022, with Environment Minister
Thekla Walker announcing the winners.

Unfortunately, we did not win this year. However, the fact that we were nom-
inated shows just how far we have come in recent years to now be ranked
among the top businesses in the state of Baden-Wurttemberg.

More information about the winners and the various businesses can be found
here:
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/ ENVIRONMENTAL DECLARATION

The next consolidated environmental declaration will be submitted for validation
in or before December 2025. The next updated environmental declaration will be
submitted to the environmental expert for validation in or before December 2023.

/"ENVIRONMENTAL EXPERT/ENVIRONMENTAL ORGANISATION
The environmental expert/environmental organisation commissioned was:
Dr. rer. nat. Udo Ammon (registration number: DE-V-0259)

Intechnica Cert GmbH (registration number: DE-V-0279)
Ostendstr. 181, 90482 Nuremberg

/' VALIDATION CONFIRMATION

The signatory, Dr. rer. nat. Udo Ammon, an EMAS environmental expert registered
underthe number DE-V-0007, accredited or approved for Class 1414 (NACE Code
Rev. 2) confirms that they conducted a review on the Mey GmbH & Co. KG site,
as specified in the consolidated environmental declaration (registration number
will only be assigned when initially registered in the EMAS Register), to check

for compliance with all requirements set out in Regulation (EC) No 1221/2009 33
of the European Parliament and of the Council on 25 November 2009 and the 87

amendments under VO 2017/1505 on 28 August 2017 and 2018/2026 on 19 De-
cember 2018 in relation the voluntary participation by organisations in a community
eco-management and audit scheme (EMAS).

The signature on this declaration confirms that the following was true at the time

of the initial validation on 23 December 2022.

- The review and validation were performed in full compliance with the require-
ments of Regulation (EC) No 1221/2009 of the European Parliament and the
amendments under VO 2017/1505 and 2018/2026.

- The results of the review and validation confirm that there is no evidence to sug-
gest that the applicable environmental regulations are not being complied with.

- The data and information in the consolidated environmental declaration for the
site is a reliable, credible and true reflection of all activities undertaken at the site
within the scope specified in the environmental declaration.

Furthermore, on 14 June 2023, it is confirmed that the data and information from
the 2022 calendar year is reliable, credible and true as validated information (in
accordance with Article 18 (2) (d) (iii) of Regulation (EC) No 1221/2009 of the Eu-
ropean Parliament on environmental information to be validated).

Nuremberg, 14 June 2023
£

Environmental Expert
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consumption, it is our

responsibility to make that

consumption as sustainable

as possible” a
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www.fsc.org

PRODUCT RESPONGSIBILITY

The impact of globalisation is making supply chains within the global textile
industry increasingly complex.

Meanwhile, transparency and validation through certification are becoming
more and more important as ways of meeting social and environmental stand-
ards — and communicating that to customers. For us at mey, it is important
that our customers can refer to our certifications to feel confident that the
products they buy from us have been produced in a socially and environmen-
tally responsible way.

This is why we have set ourselves the goal of incorporating external cer-
tifications into our sustainability strategy and maintaining as much trans-
parency around our supply chain as possible.

mey is the first company in Germany to put FSC®-certified clothing onto the
market. This makes mey one of the first companies to hold this certificate for
FSC®-certified clothing worldwide. All wood-based yarns used by mey have
been FSC®-certified since February 2021.

This certification enables consumers to consciously select products from com-
panies that act responsibly when it comes to forest resources.

The Forest Stewardship Council® (FSC®) is an international organisation that
promotes environmentally compliant, socially acceptable and economically
sensible management of forests in the world. Forests should be secured as
ecosystems and, in turn, the long-term use of wood should be guaranteed.

The FSC® product certification makes sure that products with the FSC® label
make a contribution to sustainable forestry. As of the autumn/winter 2021
collection, all mey products containing FSC®-certified materials have been
identifiable through labelling on their tag or packaging.

Quote from Uwe Sayer (Director of FSC®): “We are delighted that mey has
become the first German manufacturer to produce FSC®-certified clothing and
we hope that other fashion brands will follow their lead.”
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Our products have had OEKO-TEX® STANDARD 100 certification since the
beginning of 2020. This requires every element of our products (lace, fabrics,
threads, hooks, eyelets, bands, ties and so on) to meet the OEKO-TEX® in-
spection criteria.

These criteria are the same all around the world, with updates being made at
least once a year in response to new scientific research or changes to legisla-
tion. This certification confirms that our products do not contain any prohibited
or restricted harmful substances or chemicals. The pH value is also tested to
ensure it is suitable for the skin and checks verify that our products are col-
ourfast.

The inspections are conducted and the certifications issued exclusively by
neutral and independent testing institutes within the OEKO-TEX® community.
This reassures customers that they are receiving an impeccable product. All of
the materials used at mey have had OEKO-TEX® STANDARD 100 certification
since January 2021.

OEKO-TEX®STeP is a production facility certification that ensures sustainable
processes and socially responsible working conditions in production. mey de-
cided to have all its own sites certified according to OEKO-TEX® STeP in 2021.
The certification includes a comprehensive analysis of production facilities
within six core modules (chemical management, environmental performance,
environmental management, social responsibility, quality management and
health and safety in the workplace) and is performed by completing a detailed
questionnaire with a document verification system followed by an audit.

Once we had achieved certification for our own sites in 2021, we were able to
encourage relevant partners to have their own production facilities certified
too. This was an important step in securing the OEKO-TEX® MADE IN GREEN
label for our products.
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OEKO-TEX®MADE IN GREEN is a traceable product label with high standards
that proves that textile products have been made in environmentally friendly
and socially responsible conditions. It also guarantees that products are free
from harmful substances. To cover all these aspects under one product label,
OEKO-TEX® MADE IN GREEN is based on the OEKO-TEX® STANDARD 100
product certification that involves products being tested for harmful substanc-
es and the OEKO-TEX® STeP production facility certification, which ensures
sustainable processes and socially responsible working conditions in produc-
tion. The combination of these two standards provides companies within the
textile industry with a full framework to ensure fair and environmental stand-
ards along the entire value chain and minimise the use of harmful chemicals.
Customers can use the unique product ID or QR code on the label to find out
where their product and its key components were made (which countries and
production facilities).

As our supply chains are becoming more and more complex, our stakeholders
are increasing their demands for documentation and transparency. The OE-
KO-TEX® MADE IN GREEN label enables us to meet our customers’ needs by
maintaining transparency along the entire value chain. We also want to make
the most of our increased documentation to make internal processes more
efficient and ensure we are sufficiently prepared for future political frame-
works. OEKO-TEX® MADE IN GREEN is viewed by consumers and independ-
ent NGOs (such as Greenpeace and the government information portal on
sustainability labels) as a highly reputable label with stringent environmental
and social standards.

The label ensures compliance with social criteria and environmental require-
ments for textiles made from organic natural fibres and verifies that textiles
have been produced sustainably. It covers organically and sustainably culti-
vated raw materials, environmentally and socially responsible production pro-
cesses, and product labelling. GOTS is the world’s leading standard for textile
products made from at least 70% organically produced natural fibres. All three
of our sites (in Germany, Portugal and Hungary) have been GOTS-certified
since 2021.
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Il fiir nachhaltige Textilien

The Green Button is a government-run certification label for sustainable tex-
tiles overseen by the German Federal Ministry for Economic Cooperation and
Development. Both products and companies are evaluated. The Green Button
sets out mandatory standards to ensure the protection of people and the plan-
et. There are 46 stringent social and environmental criteria to meet altogether,
covering everything from wastewater and air pollution to forced labour and
collective bargaining. The manufacturing company has to prove that environ-
mental and social criteria are met for products on the basis of other existing
labels and certifications (e.g. GOTS). The OEKO-TEX® MADE IN GREEN label
recently achieved by mey is recognised under the Green Button requirements.

mey has been a member of the Partnership for Sustainable Textiles since 2020.
This initiative was launched in 2014 by Dr Gerd Mdller, the German Federal
Minister for Development at the time, in response to an increase in accidents
at textile factories in Pakistan and Bangladesh. The aim of the multi-stakeholder
initiative, which brings together representatives from industry, NGOs, trade un-
ions and the government, is to improve global conditions in textile production.
Tangible action is taken towards this goal in the form of partnerships and joint
projects. As members, we reported for the first time in 2021 and commented
on the most serious risks relating to the environment, society and corruption.
We perform our due diligence as a business and have prepared a roadmap in
line with OECD sector risks following a thorough analysis.

You can find our report on the Partnership for Sustainable Textiles website:
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“Sustainability is about so

much more than having

the right certification and

using organic cotton. It

Is down to us to maintain a7
full transparency all the :
way along the value chain

for the benefit of our

customers.”

MATTHIAS MEY
MANAGING PARTNER
SALES, MARKETING AND DESIGN
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are on the same page as us when it comes to social, environmental and
economic values. We base this on face-to-face contact in the form of site vis-
its and written agreements, such as the mey Terms, the Code of Conduct and
legal provisions. The mey Terms include technical specifications and quality
guidelines in addition to our Code of Conduct, which stipulates safe working
conditions and environmental responsibilities.

It is also important to us that data is communicated honestly and transpar-
ently in all our business relationships. Our partnerships are based on the legal
foundations and standards set out by the International Labour Organization
(ILO). We also require our suppliers to ensure that their subcontractors and
any businesses upstream of them in the supply chain comply with the same
standards for social engagement and corporate responsibility.

All 107 of our suppliers, our ten CMT (cut make trim) partners and our eleven
full merchandise partners are bound by the mey Terms and agree to comply
with our values and requirements. 93% of our Tier 1 suppliers are based in Eu-
rope, 4% are in Turkiye, 3% are in Asia and 0.5% are in North Africa. Over 87%
of our CMT partners are located in Europe.

The three mey sites are in Europe — in Germany (Albstadt), Portugal (Celorico
da Beira) and Hungary (Veresegyhaz) — meaning they are subject to the strict-
est requirements when it comes to social and environmental standards.
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CODE OF In line with our commitment to socially and environmentally responsible pro-
CON DUCT duction, we set out requirements and minimum standards in our Code of Con-
duct. This applies to production facilities we are working with directly and

subcontractors. Together with our mey Terms, it forms the foundation of our

partnerships.

Code of Conduct:

COMPLIANCE
WITH LEGISLATION

HUMAN RIGHTS AND
WORKING CONDITIONS

NO DISCRIMINATION IN
THE WORKPLACE

NO FORCED
LABOUR

NO CHILD
LABOUR

FREEDOM OF ASSOCIA-

TION AND RIGHT OF COL-

LECTIVE BARGAINING

REASONABLE
WORKING HOURS

FOREWORD COMPANY PROFILE PUBLISHER

FAIR PAY

HEALTH AND SAFETY
IN THE WORKPLACE
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COMMUNICATION

ENVIRONMENTAL

PROTECTION
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M EY We developed and implemented the Responsible Sourcing Standard in 2021to
RES PONSI BLE ensure that our partners comply with our social standards. This lays down the
g'?AUNRgANRg basic requirements for new and existing partnerships in a multi-stage process.
We rely heavily on certification from external third parties. Beyond GOTS and
OEKO-TEX® STeP, there are other social audits that we as a company recognise
accept from partners we work with.

The certificates accepted by mey have been selected on the basis of careful
analysis, bringing in external resources and the expert opinion of the Partner-
ship for Sustainable Textiles. This allows us to ensure compliance with environ-
mental and social standards all the way along our supply chain.

POTENTIAL NEW PARTNERSHIP

50
/
87
PRODUCTION SITE PRODUCTION SITE
WITHIN THE EU OUTSIDE THE EU
MEY AUDIT SOCIAL AUDIT SOCIAL AUDIT
PERFORMED (IN LINE WITH THE RESPON- (IN LINE WITH THE RESPON-

SIBLE SOURCING STANDARD) SIBLE SOURCING STANDARD)

MEY CODE OF CONDUCT
AGREED

MEY TERMS
SIGNED

START OF
PARTNERSHIP
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In addition to external audits, we visit our partners on site to verify social and
environmental criteria in relation to OECD sector risks.

The mey audit is an internal process used by our travelling technicians to doc-
ument the implementation of health and safety measures in the workplace, fair
pay, environmentally responsible operations and other aspects.

By speaking to the management team and employees, we can be confident
that the required standards are being met and offer relevant support where
required. It is our aim, after all, to work with our partners to keep encouraging
and optimising fair and safe working conditions in line with our high standards.

If needed, we can work with our partners to set out steps in a corrective action
plan and make improvements where there is the potential to do so.

The mey audit also allows us to work with smaller European partners that can-
not achieve external certification due to a lack of financial or staff resources.

In 2022, the year currently being reported on, seven of eleven CMT partners
were subject to a mey audit. All other CMT and FM partners are audited by
external third parties (e.g. GOTS, GRS, BSCI).
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We work with carefully selected partners in addition to relying on our own
production facilities at some stages of the supply chain. As a matter of priority,
we work with facilities that follow our strict requirements and specifications
for social and environmental standards. An important part of this is an effective
complaints procedure.

We manage this for our own facilities and our partner facilities. We ensure
that every facility has access to a complaints channel, such as a suggestion
box, anonymous email addresses ( ) and/or contacts with
clearly defined responsibilities.

For a complaints procedure to be effective, people need to know about it and
be able to access it with ease. We make sure this is the case by informing our
employees through training sessions and internal communications platforms.
At our own facilities and our partner facilities, we clearly display information
in the relevant language.

By carefully selecting our partners and regularly visiting factories, we are pro-
active about trying to avoid any misunderstandings. If, despite our best efforts,
we do receive a complaint, we believe it is our responsibility to work quickly
with those affected and the facilities to clarify the situation and find a solution.
In the event of a violation, we take corrective action.
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/ PRODUCTION STEPS AT MEY: FROM RAW MATERIAL
PRODUCTION TO A PREMIUM UNDERWEAR PRODUCT

Within the textile industry, the production process is divided up into four tiers.
The raw materials are grown or produced in Tier 4, before being spun into
yarn in Tier 3. As the production process continues, fabrics are produced by
knitting or weaving the yarn (Tier 2). At the textile finishing stage, the fabrics
produced are dyed, printed and finished. Assembly is the final production step
(Tier1). This is when the fabric is cut and the individual components are brought
together by sewing specialists to make the end product.

The textile value chain is long and complex. It requires many processing stag-
es from extracting raw materials to finished high-quality underwear product.
Creating transparency within our supply chain requires us to understand the
make-up of the supply chain and the stakeholders involved. In other words,
transparency within the supply chain is a fundamental aspect of due diligence
because a business needs to be fully familiar with its supply chain if they are
going to make it socially and environmentally responsible.
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DESIGN / SEASON AFTER SEASON, THE MEY
DESIGN TEAM SURPRISES AND DE-

f LIGHTS WITH ITS NEW CREATIONS,
COLOURS AND PRODUCTS
New products and cuts are created, exist-
ing designs are refined and optimised, with
charming little details being added. And we
never lose sight of sustainability, quality or in-
dividuality along the way. The focus is always
on high-quality fabrics offering ultimate com-
fort. We believe that our durable products
contribute to a better future. More sustaina-
bility, less fast fashion.

RAW , TRANSPARENCY THROUGH LONG-TERM PARTNERSHIPS AND
MATERIAL REVIEWS OF ACTUAL LOCAL CONDITIONS

PRODUCTION The clothing industry’s production chain starts with the production of raw 5‘)
materials. Cotton is one of the most important raw materials in the textile value 87

/\ chain. We source our high-quality Peru Pima cotton yarn from a Peru-based

@7 supplier that we have been working with for over 40 years. Florian Mey visited

Piura in Peru to see the cotton production process and working conditions
first hand. He was able to confirm that the cotton there is grown completely
by hand and in an environmentally friendly way without the use of defoliants.
Our commitment to sustainability and transparency is more than just a writ-
ten statement in our Code of Conduct — it is something we actively deliver
throughout our supply chain.
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/ INNOVATION IN THE DEVELOPMENT OF YARNS AND

FABRICS IS ONE OF OUR GREATEST STRENGTHS

Alongside our long-standing partnership with our cotton suppliers in Peru, we
source yarns made in Germany from local spinning mill Otto. Distinguished
by their fineness and special quality, they are at the heart of mey’s premium

underwear products. We develop and test countless new material and yarn
combinations in order to manufacture the perfect fabrics for our products. Our
fabrics are exceptionally durable, supple and soft, offering ultimate comfort.
We produce our fabrics on 97 individually configured knitting machines at the
company headquarters in Albstadt, Germany.

/" WITH OUR LARGE COLLECTION OF KNITTING MACHINES, WE
PRODUCE 81% OF OUR FABRICS AT OUR HEADQUARTERS IN ALB-
STADT (GERMANY)

Our machinery in Albstadt includes body-size machines, which can be used
to make circular knitted tubes for cutting into tops and bottoms without side
seams. There are also machines for producing piece goods, which are circular
knitted too but then cut directly down one side and wound onto a roll to create
a standard fabric panel. When using body-size machines, a separate machine
has to be used for each product size. Since side seams are not necessary later,
the round tube of fabric has to precisely match the size of the item of clothing
being produced.

Fabric production:
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/ TREATING FABRIC PANELS WITH HOT STEAM STOPS THE UNDER-
TEXTILE WEARFROM SHRINKING LATER DOWN THE LINE

FIN ISH | NG Our fabric finishing process with the nozzle shrinking unit and our calendering
process ensure that our underwear items only shrink by up to 4% later down
@ the line. We factor in this figure when cutting the design so that our products
= continue to fit as new even after being washed multiple times. The nozzle
shrinking unit treats the fabric like a normal dryer — just on a larger scale. The

fabric loses 10% of its shrink potential at this stage.

/ MEY UNDERWEAR IS DYED AND BLEACHED WITHOUT THE USE
OF CHLORINE IN LINE WITH THE MOST STRINGENT REGULATIONS
IN PLACE TO PROTECT PEOPLE AND THE PLANET

We work with local processing partners on this. Aware that our products come
into direct contact with the skin, we adhere to the strictest standards and re-
quirements for dyes and prints.

The OEKO-TEX® STANDARD 100 verifies that all our end and intermediary
56

products are free from hazardous substances. Y
87

Textile finishing by country:

83.5%

GERMANY

1 16.3%

AUSTRIA

0.2%

SWITZERLAND
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/' WE USE CAD CUTTERS AND PUNCHING MACHINES TO CUT OUR
CUTTING rropucTs
Our expert knowledge and the use of punching machines and state-of-the-art
% cutting machinery guarantee extremely high accuracy.

The punching machine is mainly used to cut shirts and briefs, which are pro-
duced as seamless knitted fabric. Cutting with the CAD cutter is fully auto-
matic. No more than 25 layers of fabric are processed at once to ensure that
the cut pieces are perfectly accurate.

It would technically be possible to cut many more layers at once with the cut-
ter, but the cut pieces would end up being slightly different sizes. This is not in
line with our quality standards.

71% of our cutting takes place at our headquarters in Lautlingen, while 8% is
covered at our own facility in Hungary.

Cutting by country: 53
87
o,
7% 2% croATIA
BOSNIA

ﬁ 3% BULGARIA
4% Tunisia

3% POLAND

9%
. HUNGARY

72%

GERMANY
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/ SPECIAL TECHNIQUES AND ATTENTION TO DETAIL RESULT IN
THE PERFECT FIT

We make sure that our seams have a high stitch density (up to 13 stitches per
centimetre) to guarantee ultimate comfort. This allows us to deliver a high de-
gree of elasticity for the seam, which feels good against the skin. In order to
ensure high quality, we test the products after every manufacturing stage. This
is the only way to ensure that the resulting product impresses across the board:
with its first-rate material and precise processing.

Assembly map:
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/ B2B & B2C

In our own stores, we make the most of the opportunity to present our prod-
ucts in line with our brand values. We reflect our commitment to quality in the
materials, colours, fixtures and fittings we use, ensuring that customers feel
right at home in mey stores.

We regularly invite store staff to our production site in Albstadt with a view
to ensuring they are in a position to provide our customers with the support
and advice they need at the point of sale. This gives them a look at the textile
production process and provides them with background information about the
collections, the brand and the core company values like product sustainability.

The full mey range for men and women is available for end customers to order
on our website, which has been steadily evolving. Over the years, our own on-
line shop has become a digital touch point for our brand and is now our most
successful sales channel.

mey makes use of various marketplaces alongside its own online shop, including
the biggest platforms (like Amazon and Zalando). We also work with retailers of
all sizes and department stores, such as Breuninger, Galeria Karstadt Kaufhof
and De Bijenkorf.
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MEY’S OWN
FACILITIES
(ABROAD)

/ MEY TEXTEIS SA.

Celorico da Beira, Portugal
Assembly production volume: 30.19%
Founded in: 1991

- Specialising in daywear for men and women
- GOTS since 2020
- OEKO-TEX® STeP since 2021

Measures to reduce CO, emissions by the end of 2025:
- Full replacement of all windows in the production and office areas
by the end of 2022 (already complete)
- Installation of a photovoltaic system by the end of 2025

61

87

/ MEY HUNGARIA KFT.
Veresegyhdz, Hungary

Assembly production volume: 9.33%
Founded in: 1992

- Specialising in nightwear for men and women
- GOTS since 2021
- OEKO-TEX® STeP since 2021

Measures to reduce CO, emissions by the end of 2025:
- Disconnection of the compressed air system (preparation and assembly)
by the end of 2022 (already complete)
- Installation of a photovoltaic system by the end of 2025
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/30 YEARS OF MEY HUNGARIA

Towards the end of the 1980s, there was a serious shortage of skilled workers
in and around Albstadt — especially in the field of manufacturing. And so it was
more for capacity reasons than costs that we made the decision to open two
production facilities abroad — one in Portugal and another in Hungary.

Mey Hungaria Kft. celebrated its 30th anniversary in 2022.

In actual fact, production began at a state facility in Hungary back in 1989.
Following the fall of the Iron Curtain and the privatisation of many state facili-
ties, mey started to run its own production processes in Hungary (not far from
Budapest) in 1992, under its own company with 21 employees. In 2000, a new
building was built on the current site in Veresegyhaz. With two extensions hav-
ing been added in 2016 and 2018, the workforce there now totals 174 and our
Hungary site has become our lingerie competence centre.

A huge anniversary celebration took place on 2 September 2022, having been

arranged by the employees themselves. All of the working groups were tasked 63
with coming up with a motto and designing creative pieces out of leftover 87

fabric. These creative designs were modelled by staff on a catwalk during the
anniversary event. Our senior management team went along to join in with the
celebrations.

The mey family, the senior management team and all our employees are de-
lighted to have reached this exciting milestone after 30 years and we all hope
that there will be many more anniversaries to come. We would like to take this
opportunity to thank all our staff in Hungary for their hard work and everyone

based in Germany for their support. We are proud of our exemplary site, which
has helped us become a market leader in daywear over the past 30 years.
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“Every individual action
makes a huge difference
to the future”
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EMPLOYEES

/" MEY EMPLOYS 1155 PEOPLE FROM 26 DIFFERENT COUNTRIES

mey supports diversity in the workplace, believing in the power of our differ-
ences to make us stronger together. Acceptance is our top priority — the only
way to keep on improving is to pull together.

/ INTERCULTURALITY

mey is an international company since its three production sites are in three
different countries — Germany, Hungary and Portugal. We are proud of the
different nationalities and cultures represented within our workforce. People
from 26 different countries work at mey and we celebrate the fact that every
single employee is unique.

/ EQUAL OPPORTUNITIES

We employ more women than men, which just goes to show how seriously
we take our commitment to equality. By offering flexible working models, we
help all our employees to strike a healthy work-life balance.

/ GENERATIONS

The knowledge of our more experienced employees is crucial to our compa-
ny’s success. We are also fully aware that our workforce is ageing. We encour-
age intergenerational exchange and believe we can always learn something
from someone else.

/ PEOPLE WITH DISABILITIES
We are keen to do more work on inclusion and continue to break down ste-

reotypes. One way we want to achieve this is by actively encouraging people
with disabilities to apply to work with us.
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Mey Mey Mey Mey

GmbH & Co. KG Texteis SA. Handels GmbH Hungaria Kft. Austria GmbH

377 women

537

160 men

FOREWORD

206 women 201 women 183 women 5 women

215 206 192 | 5

9 men 5 men 9 men

NUMBER OF EMPLOYEES FROM EACH COUNTRY

Mey GmbH & Co. KG: Germany (457), Italy (21), Romania (12), Croatia (11),

Tarkiye (1), Ukraine (4), Kosovo (4), Bosnia and Herzegovina (2), Syria (2), Russia (2),
Macedonia (2), Laos (1), Kazakhstan (1), Nicaragua (1), Gambia (1), Hungary (1),
Azores/Portugal (1), Poland (1), Austria (1), France (1)

Mey Texteis SA.: Portugal (210), Germany (1), Brazil (3), Ukraine (1)

Mey Handels GmbH: Germany (186), Turkiye (2), France (2), Ukraine (1), Russia (1),
Romania (1), Poland (1), Austria (1), Kosovo (1), Croatia (1), Italy (1), Macedonia (1),
Bosnia and Herzegovina (1), Georgia (1), Peru (1), Canada (1), Cameroon (1),
Portugal (1), Greece (1)

Mey Hungaria Kft.: Hungary (189), Romania (2), Ukraine (1)

Mey Austria GmbH: Austria (5)
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OUR
FAMILY CULTURE

How do we work together?

We work consistently, openly and
honestly to achieve the successful fu-
ture of our company.

OUR
STANCE

What makes us unique?
We are a family-run company with
high standards and innovative spirit.

OUR
VALUES

What is at the heart of everything we do?
We are innovative, demanding and re-
sponsible. Our customers are the fo-
cus of our approach and actions.

OUR
VISION

Where do we want to go?
We are a coveted bodywear and life-
style brand that stands for quality,

We inspire our customers. commitment and customer focus.

mey launched the HIT idea competition in February 2020. The aim is to en-
courage our employees to put forward ideas for new products and/or suggest
improvements for the business — and provide them with a platform to make it
easy to do so.

Once an employee has submitted an idea, the internal HI team review it to see
if itis appropriate and feasible. If so, they take it further and start to flesh it out.
The ideas submitted could not be more different. They range from suggestions
for corporate benefits to an idea for cutting down on the paper used for the
Swabian Boomerang leaflet. The number of ideas being submitted increases
each year. 43 ideas were entered into the HIT idea competition in 2022. Nine
of those ideas have been implemented and another three are still in progress.

mey is keen to give its employees the opportunities they need to be creative
and inventive. The company wants everyone to be able to have some input
of their own. Everyone that submits an idea is rewarded and entered into an
annual draw.

We were really pleased to see that the idea competition was so popular again
this year. We are already looking forward to all the creative ideas to come in
the future because we know they will help us to keep making steady progress
as a business.
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q TopEEEER

We were the proud recipients of a kununu Top Company Awar Company

in 2022. By living our mey way, we managed to earn our place
among the 5% of companies that meet all the requirements to
be awarded this incredible accolade.

Our commitment to communicating openly and frequently — between teams
and departments — and the respect and understanding we develop for one
another as a result are the keys to our positive working relationships. mey is
always looking for ways to keep the conversations flowing between employees.

The popular Lunch & Learn sessions give mey employees the opportunity to
gain an insight into different departments, learn something new and build up
their internal networks. Several times a year, different departments introduce
themselves with a short presentation. This is followed up with a group lunch,
when attendees can have a chat and get to know their colleagues working in
different departments. Lunch & Learn is a format that employees really enjoy.
The opportunity to communicate with employees outside of their department
helps newer members of staff to learn more about mey and all the different
aspects of the business.

In 2022, mey also introduced Mix & Match Wednesday. Every Wednesday,
employees are encouraged to mix things up and spend their lunch break with
colleagues from another department.

It is no secret that lunch breaks are an important part of the working day that
stops workers from feeling tired and losing their concentration as the day goes
on. If employees are looking to get a bit more out of their midday break — such
as meeting interesting people, finding out more about the company they work
for or developing professionally — they can make the most of this chance to
meet with like-minded colleagues at lunchtime once a week. Encouraging em-
ployees to eat together sets the scene for networking and discussions but also
helps them to form bonds and understand other people’s points of view. There
is no better way to bond with other people than over a tasty lunch.
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Textile production generates lots of little offcuts that cannot be put to good
use. Samples of fabric, lace and elastic also get to the point where they have
done their job and are not needed anymore. Rather than just throwing away
these high-quality materials, mey has introduced its Treasure Chest concept
alongside other ongoing process optimisations.

The Treasure Chest is a central place where any of the departments can deposit
any materials they no longer need — without having to worry about excessive
paperwork. Employees are then welcome to take away anything they would
like for free. mey employees can pop along any time and help themselves to
treasures like fabric samples, old promotional items and thread, which they can
use to create something new. This initiative allows us to rescue high-quality
materials and put a smile on our colleagues’ faces in the process. There is so
much skill and creativity at the mey assembly facility that it makes sense to give
these materials a new lease of life right here.

/ GETTING CREATIVE WITH LEFTOVER BORDERS FROM MEY

In September 2021, mey started up its own upcycling club called the Bortch-
enbande (Border Bunch). The group meets regularly at the company canteen in
Lautlingen to have a good natter while they knit and crochet baskets, cushions,
bags and so much more. Employees from different departments can get to
know each other and enjoy a relaxing craft session together after a day at work.
Using materials supplied by mey, they create incredible one-offs that they can
keep for themselves or give away as gifts.
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/ HEALTH MANAGEMENT AT MEY

We are already running a number of initiatives at our site in Albstadt in Germany
to encourage employees to focus harder on their health, including their exercise
and eating habits, from a long-term perspective.

~— Incentives like the mey fitness bonus are designed to motivate

employees to get moving more. mey helps fund membership
at a fitness studio certified to DIN EN 17229 with a monthly
contribution of €10.

Our own swimming pool and sauna are ideal for taking a short
break or relaxing after work. We also run regular aqua aero-
bics classes in the pool, where swimming lessons are provid-
ed by the German Life Saving Association too (available free

of charge to children of mey employees). We have even been
able to continue offering our children’s swimming sessions
during the energy crisis because we use waste heat to heat
the water in our pool.

/ INITIATIVES IN 2022

Cycle to Work

The Cycle to Work campaign we ran in partnership with AOK started on
1May 2022. The aim was to cover as many kilometres between us as possible.

21 of our colleagues got involved and worked hard to clock up the kilometres.
They left their cars in the drive for 251 days and cycled 2974 km, representing
a saving of 0.59 tonnes of CO,,.

An initiative like this is a fantastic way for individuals to work on their fitness,
improve their quality of life and do their bit to reduce the CO, emissions gen-
erated by the company.

Hiking day trip in the Danube Valley

We arranged a hiking day trip in the Upper Danube Valley in May. Nature lovers
and active adventurers met at the car park for hikers in Hausen in the glorious
sunshine and were ready to enjoy the beautiful scenery as they walked for
14 kilometres alongside the Danube. mey provided a little snack to keep them
going and the day ended with a well-earned meal.
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Charity fun runs
On 30 June, around 30 of our colleagues took part in the AOK company fun

run in Balingen. The 5-kilometre run started at 19:00, taking runners on a route
through the city centre and ending just in front of the church.

Another team of 12 mey colleagues took part in the Volksbank Albstadt charity
run in October. They completed 230 laps between them, meaning they covered
128.8 kilometres in total. mey donated €1to a good cause for every employee
and every lap. This year, the money raised was donated to the food banks in
Albstadt, Balingen and Hechingen.

/ COMPANY CANTEEN - LOCAL AND BALANCED

Our new company canteen opened at our site in Albstadt in January 2022.
Catering is provided by a local company called Stollsteimer, which has been
supplying deliciously fresh handmade food since 1937.

We make sure that we offer our employees a balanced diet and sustainable op-
tions at our company canteen. Most of the dishes are made from local, seasonall
and healthy ingredients. All of the suppliers are based within 100 kilometres so
that we can keep transport to a minimum and support local businesses.

Keen to keep our food waste to a minimum and avoid throwing anything away,
we give away any leftovers to employees in the afternoon so they can take
them home with them.

We introduced a new deposit system to encourage reuse at our company can-
teen in 2021 and we use proper mugs instead of disposable cups for the coffee
machine. There are also multiple water stations that all our employees can use

to fill up their reusable water bottles.
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At our headquarters, we offer a range of technical, commercial and textile
training opportunities and various options for combining a work placement
with studies. mey gives trainees a practical, exciting and varied introduction to
the world of work.

/ TRIP TO A TEXTILE RECYCLER

As part of our partnership with Aktion Hoffnung, our training department was
invited to visit Striebel Textil GmbH in Langenenslingen. The company gave our
trainees a fascinating insight into textile recycling.

During the visit to the recycler, it was hard to ignore just how serious the dispos-
al problem is within the textile industry. With more and more sub-par clothing
being sold, many manufacturers have stopped worrying about using quality
fabrics and making sure the finish is any good. This is making it harder to give
clothing a new lease of life.

mey is committed to introducing its trainees to the topic of sustainability within
the textile industry and teaching them about the importance of adopting a
responsible approach to textiles. Awareness and knowledge are the keys to
bringing about a shift in people’s actions and mindset.

/ UPCYCLING PROJECT

We are involving our trainees in our sustainability concept and making sure they
learn about the importance of using materials and raw materials responsibly
within the textile industry.

For research purposes, two of our trainees repaired a sweatshirt that had been
badly cut up. They fixed the sweatshirt so that it could be worn again but they
also ended up upcycling it to create a one-off item of clothing. The budding
textile experts and fashion sewing specialists were encouraged to give their
creativity free rein.

Fun and exciting projects like this are an effective way for us to build sus-
tainability directly into the trainees’ learning and raise their awareness of re-
source-saving and responsible production. Giving trainees the chance to work
independently also improves their ability to use their own initiative and promotes
the creativity required to adopt an innovative mindset.
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“The Works Council actively

encourages employee

participation, constructive

criticism, fair treatment and

equal opportunities day in, ™
day out” :

- ’
TOBIAS SCHATZ f {'
CHAIR OF THE WORKS COUNCIL AND b
HEAD OF BUYING AND PROCUREMENT
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SOCIAL ENGAGEMENT

/" MEY SUPPORTED THE FOLLOWING ORGANISATIONS
FINANCIALLY OR WITH IN-KIND DONATIONS IN 2022:
- Ukraine-Hilfe
- Imkerverein Balingen-Geislingen-Rosenfeld e. V.
- Kath. Kirchenpflege Lautlingen
- Burgerstiftung Waldkirchen
- Wilhelm-Lorch-Stiftung
- Binsdorf Fire Brigade
- Town of Albstadt (fire brigade)
- Krebskranke Kinder e. V. Tubingen
- Arche IntensivKinder GmbH
Some of the projects are presented below.

/" GIVE YOUR OPINION AND A HOT MEAL!

With the number of people below the poverty line rising in Germany (as it is
elsewhere), more and more children are suffering. It is not just that families
cannot afford a trip to the cinema, a swim or a new pair of shoes. Some fam-
ilies are struggling to eat a balanced diet or even a hot meal. This is why we
decided to support the projects being organised by Deutsche Lebensbricke
e. V. to provide socially disadvantaged children with access to a hot meal and
support their healthy development around Christmas 2022. For every cus-
tomer who completed a short survey, mey donated the cost of a hot meal to
Deutsche Lebensbricke e.V. This campaign put 5347 delicious dinners on the
table altogether.

Deutsche Lebensbricke e.V. is a children’s charity that works on projects in
Germany and all around the world. It has been providing humanitarian aid to sick
and needy children — and their families — for over 30 years. The organisation
focuses on fighting child poverty by offering free breakfast clubs, lunches and
cooking clubs.

The aim of all these projects is to provide children with enough healthy food
to fill them up as well as teaching them, for example in the cooking clubs, how
to prepare balanced meals using lovely fresh food — even on a tight budget.

At Deutsche Lebensbriucke e. V. social and educational centres, children can
enjoy a hot lunch, make friends, play, get help with their homework and take
part in fun and creative activities. Trained teachers and childcare workers are
also there to help the children with their worries and concerns.

Find out more about Deutsche Lebensbricke e. V. here:
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/ IN PARTNERSHIP WITH AKTION HOFFNUNG

Every year, we donate our third-choice products to a social project. In 2022,
we partnered with Aktion Hoffnung to deliver our donated clothing to Lesbos
and Ukraine.

Aktion Hoffnung has been working on our clothing donations with the HOPE
Project, which arranges for the donated products to be received and distributed
to those who need them with the help of a self-organised group of refugees.

Although we cannot sell the products we donated due to visual blemishes or
tiny holes, they can still be worn and enjoyed without any issues, which makes
them perfect for donating. There is huge demand for underwear in particular,
as it is rare for it to be collected and donated privately.

You can find out more about Aktion Hoffnung here:

/" EVERY YEAR, MEY AWARDS A PRIZE FOR

THE BEST YOUTH WORK PROJECT

For five years now, mey has been searching for the association with the best
youth work project in the Zollernalb area through our sponsorship competition.
This is a popular initiative known for appreciating the hard work and commit-
ment demonstrated by volunteers locally.

An independent committee made up of mey
employees selects the winners after reviewing
their submissions. The prize fund consists of
cheques for €3000 for first place, €2000 for
second place and €1000 for third place.

Once again this year, the panel of judges

picked a good mix of winners, who have been

working on a multi-generational concept, na-

ture, the environment and sport:

- First place: Vinzentinische Ersthelfer Albstadt

— first responders

- Second place: Deutsche Pfadfinderschaft
Sankt Georg — Scouts

- Third place: TSV Frommern e. V. — football
for women and children
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THE FUTURE  / REUSABLE PERIOD PRODUCTS FOR PARTICIPATION IN SOCIAL
OF HOPE e
FOUNDATION African women and girls are able to participate equally in social life thanks to
reusable period products. mey has been supporting this project for two years.
The aim is to improve local hygiene by providing reusable sanitary pads so that
women and girls can participate equally in social life. Another key aspect of this
project is educating people about female menstruation.

In Africa, women and girls who are menstruating are largely excluded from
F UTU RE pupl.ic. and private life. It gven stops girls from g.oir.19 to -sch.ooli Four production
o F facilities for reusable hygiene products were built in Insiza in Zimbabwe and are
now run exclusively by women. By the end of 2020/start of 2021, the following
HOPE activities had been completed as part of this project:
M DATION - Supporters mobilised
- Essential equipment purchased
- Production facilities built
- 1200 reusable sanitary pads produced

- Sanitary pads, detergent and underwear (from mey) distributed 7;’
- Feedback on the distributed sanitary pads collected 87

- Training on producing sanitary pads delivered to 40 women and girls

Our trainees helped to create a prototype for the sanitary pad to
be produced and write detailed instructions on how to make the
product. mey also donated three old sewing machines that do
not run on electricity for use in the production facilities in Zimba-
bwe. Another sewing machine was donated by a private individual.
This support has educated many women and girls on the subject
of sexual and menstrual hygiene, opening up new prospects for
them.

In November 2021, the head of the organisation visited us at our
site in Albstadt and got to know mey better during a guided tour.
We are looking forward to maintaining this relationship and con-
tinuing with this rewarding work.

Find out more about The Future of Hope Foundation at
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/ SEWING SPECIALIST TRAINING FOR YOUNG WOMEN AND GIRLS
IN CAMEROON

We started working with the organisation called ZUTUA Meiganga in Came-
roon at the start of 2021. The patron of ZUTUA Meiganga is Rottweil-based
children’s dentist Houma Kustermann, who grew up in Cameroon herself.

ZUTUA Meiganga runs the Center Socio-Menagere school in Cameroon,
which was established by Houma Kustermann’s grandmother to protect young
women and girls aged between 14 and 30. They learn to read and write there
as well as training to become sewing specialists as a way of making a living.
Over 1500 young women and girls from the Meiganga region have completed
their sewing training at the school since 1994.

In Cameroon, it is not uncommon for young girls to be mar-
ried to much older men when they are still just 14 and do not
have any education. In some cases, those young women run
away from their older husbands and are considered to have
brought their family into disrepute. They could also already
be widowed or orphaned at such a young age. The availa-
ble training places are funded by financial donations. Without
these donations, it would not be possible to keep running the
school at the moment.

In the beginning, mey collected up fabrics, components and
finished products to be used at the training centre. With the in-
credible support of our sewing technican and donations from
employees, we were able to provide 30 restored mechanical
sewing machines. We actually managed to fill an entire ship-
ping container with all our donations for this project.

In September 2021, the fabrics and sewing machines were delivered to the
institution in Meiganga. We received a thank you letter from the head of the
ZUTUA Meiganga charitable project in October, confirming that our products
had arrived safely.

Houma Kustermann told us that the people who benefited from the donations
were “unbelievably happy, overjoyed and grateful”.

We are looking forward to continuing our work with ZUTUA Meiganga in the
future.
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/ CORPORATE RESPONSIBILITY AND HIGH QUALITY

Our Corporate Responsibility (CR) department has been an important part of
our company ever since 2020. It is assigned as a unit to the production man-
agement division.

The CR department deals with all aspects of corporate responsibility and is
responsible for ensuring compliance with social and environmental standards.
Textile certifications, transparency in the supply chain and environmentally re-
sponsible operations all fall within their remit. Another important part of their
work involves supporting social projects and communicating with relevant
groups of stakeholders.

If our sustainability strategy is to be implemented and evolve successfully, all ar-
eas of the business need to work closely together and talk amongst themselves.

Internal and external communications are key to our sustainability management
efforts too. We rely on them to raise awareness of social and environmental
standards, identify areas where there is room for improvement and take the
action required. This report looks back on the various corporate responsibility
projects and milestones achieved over the past year.
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CGERT GmbH

Z/ ERTIFIKAT
ISO 14001:2015

" Mey GmbH & Co. KG

am Standort f

" Auf Steingen 6; 72459 Albstadt

Die DAU-akkreditierte Umweltgugachter'o_rganisatioh bestatigt h_ier'rhit, dass die o. g. Organisatio:n
- ein Umweltmanagementsystem eingefiihrt hat und anwendet..
GeltungsBereich: Strickerei, therr'ni'sche.Aysr yﬁg, ZuSchniti und Konfékfion von Tag- und Nachtwasche sowie
) - B'ﬁrotétigkéjten g
Durch ein Audit wurde festgestellt, dass die Anforderungen des
Regelwerks ISO 14001:2015 erfiillt sind.

Niirnberg, 23. Dezember 2022
Das Zertifikat Nr. UG1064-2022 ist giiltig bis zum 22. Dezember 2025

N o :

Dr. Udo Ammon
Umweltgutachter
~ DE-V-0259

— Intechnica Cert GmbH Umweltgutachterorganisation, OstendstraSe 181, 90482 Niirnberg e




UMWELTPREIS

FUR UNTERNEHMEN
BADEN-WURTTEMBERG
2022

Nominierung

Kategorie Industrieunternehmen mit mehr als 250 Mirarbeitenden

Mey GmbH & Co. KG

Albstadt

Stuttgart, den 1. Dezember 2022

Ministerprisident Ministerin fir Umwelr, Klima
und Energiewirtschalt
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CO2-Ausgleich durch Humusaufbau
fur die Mey GmbH & Co. KG

Das positerra-Klimaschutzsiegel in Gold wird

verliehen fur den CO,-Ausgleich von 625 t
lhr freiwilliger Beitrag zur Erreichung
nationaler Klimaschutzziele.

 positerra

/ PATENSCHAFT |
KLIMASCHUTZ

GOLD
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M IHR BEITRAG

Sie setzen sich aktiv flr den Klimaschutz ein
Sie unterstutzen Landwirte bei der Umsetzung
von humusaufbauenden MalRnahmen

Sie fordern die Bindung von COz2 in Form von
Humus auf landwirtschaftlichen Flachen in
Deutschland.

Sie fordern regionale Wirtschaftskreislaufe

Ihre individuelle Projekt ID: 2020-31-10-0008

Dr. Birgit Krober | Rosenheim, den 14.04.2022

mositerra

ww.positerra.org
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meydays
for future

MOOR-SUSTAINABILITY

Wi UNSERBEITRAG FUR DEN KLIMASCHUTZ: =
Renaturierung von Moorflache und
die Kompensation von CO,

28.750 m? Moor
57.500 kg CO,/Jdahr

o Mey bt

AL =N e | SeRAETwad-HaH e
AR UG N ¥ I b

o | T T
N \ b bl
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PUBLISHER

If you have any questions or suggestions relating to sustainability at mey,
please do not hesitate to get in touch with us. You can contact us by email, over
the phone or by post. We look forward to hearing from youl!

Publisher:

Mey GmbH & Co. KG

Auf Steingen 6

72459 Albstadt

Phone +49 (0) 07431706-0
Email info@mey.com
Website www.mey.com

Contact:

Joy Leonie Defant
Senior CR Manager
Email csr@mey.com

86
87

mey has been reporting on its sustainability activities in its annual sustainability report since the 2019 financial year
in the name of transparency. This report covers activities, events, progress and figures from the 2022 financial year.

Any subsequent changes that came to light before the editorial deadline on 1June 2023 have been incorporated.
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